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Travel consumption (ISK bn.1)

¹In ISK at each year’s price levels. International flights and ferries are not included.
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= 50, 000 Tourists2mm

Scale

*Based on passenger numbers travelling through Keflavík Airport

I N T E R N AT I O N A L  V I S I T O R S  B Y  S E A S O N  I N  2 0 1 5 *

75.7%  o f  Icel a nd ers  d eem  t hat  TO U R I S T  PR ES S U R E  on  Icel a nd ic  nat u re  I S  TO O  H I G H .
61.5%  o f  Icel a nd ers  feel  to u r i s t s  have  I N C R EA S ED  t hei r  I N T ER ES T  i n  Icel a nd ic  N AT U R E .
55.9%  o f  Ic el a nd ers  bel ieve  to u r i s m  ha s  created  a tt rac t ive  J O B  O PP O R T U N I T I ES .
51.5%  o f  Icel a nd ers  t h i n k  to u r i s t s  have  i ncrea s ed  i ntere s t  i n  t hei r  OWN  C U LT U R E .
42.3%  o f  Icel a nd ers  bel ieve  to u r i s m  ha s  l ed  to  a  WI D E  R A N G E  o f  S ER V I C ES .

S O U R C E S : 
http://www.ferdamalastofa.is/en/recearch-and-statistics/visitor-surveys

http://www.ferdamalastofa.is/static/files/ferdamalastofa/Frettamyndir/2016/juni/tour-
ism_-in_iceland_in_figures_may2016.pdf

https://www.islandsbanki.is/library/Skrar/English/Products-and-Services/Publications/tour-
ism_in_iceland_2016.pdf 
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